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RABIBA TN

FASHION COLLECTION

Participatory Economy through Business Model Prototyping and Branding for
Community Batik Products in Krabi Province"




ABOUT
KB BATIKN

The community-engaged research
project titled "Participatory Economy
through Business Model Prototyping and
Branding for Community Batik Products in
Krabi Province" aims to develop the
potential of local communities in Krabi by
creating sustainable business models
nd c{ge{igning unique branding for batik
C
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s, a distinctive local craft.
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Key Points of the Project:
Objectives:
e Create sustainable business models for batik products in
Krabi Province.

e Enhance the capacity of local entrepreneurs to develop
products.

e Design standout branding to increase market recognition.




Page 05

@reallygreatsite

OUR
VISION

Research Process:

e Community Needs Assessment: Conduct
reseadrch to understand the community's
needs and capabilities in developing batik
products.

e Business Model Prototyping: Collaborate
with the community to develop sustainable
and competitive business strategies.

e Brand Design: Create and develop branding
for batik products that reflect the
community's identity and aesthetic.
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Expected Outcomes:
e Develop a business model for batik products that can be
practically applied within the community.
e Create branding that increases the value of batik products
and boosts their recognition at local and national levels.
e Strengthen the community's economic resilience by
developing high-quality and unique products.
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PROJEC T SIGNIFICANCE:

THIS PROJCCT NOT ONLY ADDS VALUC TO THE
CONMMUNITY S LOCAL PRODUCTS BUT ALSO
PROMOTES COMMUNITY INVOLVEMENT IN

CCONOMIC DEVELOPMENT. T AIMS TO IMPROVE THE
QUALITY OF LIFE IN THE ARCA SUSTAINABLY BY
CHFCCTIVELY UTILIZING LOCAL RESOURCES AND
ANOWLEDGE.



INTEGRATING STUDENTS FROM THE DIGITAL
ART COURSE AT THE SCHOOL OF
INFORMATICS INTO THE COMMUNITY
INVOLVES THEM PRESENTING DESIGN WORK
IN COLLABORATION WITH THE UNIVERSITY.
THIS IS PART OF RESEARCH CONDUCTED
UNDER THE KRABI MODEL PROJECT,
FOCUSING ON LOCAL PRODUCTS SUCH AS
FABRICS, RED PALM OIL, AND HUAI NAM
KHAO PINEAPPLES. THE INITIATIVE AIMS TO
BRING ACADEMIC EXPERTISE INTO REAL-
WORLD APPLICATIONS, CONTRIBUTING TO
COMMUNITY DEVELOPMENT AND LOCAL
ECONOMIC ENHANCEMENT THROUGH
CREATIVE AND INNOVATIVE DESIGN
SOLUTIONS.
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