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® Siam cardamom oral care products ® Knowledge

(3 products with commercial potential) (2 main areas)
1) Toothpaste 1) Production & quality control
2) Mouthwash 2) Marketing and branding strategies

3) Mouth spray for the oral care products

B Handbook

A handbook for the production and marketing of Siam cardamom oral care products
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Health outreach Education outreach Relationships with
programmes activities beyond the covernment
(3.3.2) campus for SDG policy
(4.3.4) (17.2.1)

B 15 members of Ban Khao

Wang community
enterprise. ‘

\ 4

Oral health A student intern NRCT &
(Knowledge of assisted in the the headman of Moo 12
" 4 Workshop in the antimicrobial properties of knowledge transfer village, Hin Tok Sub-
laboratories of the Siam cardamom) Process. district of Ron Phibun

university (free of charge).

Inventors: Dr.Bhudsaban Sukkarn, Assoc.Prof.Dr.Somchai Sawadee, Assist.Prof.Dr.Pajaree Sakdiset, Assist.Prof.Dr.Attarat Pattanawongsa, Assist.Prof.Dr.Poonsit Hiransai,

Assist.Prof.Waluka Amaek, Dr.Wasin Praditsilp
Research Funding: The National Research Council of Thailand (NRCT) Related Link: News: https://shorturl.asia/34K51 (knowledge transfer process)
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